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I'M SITI ZALEHA.

I'm a Marketing Lecturer and the Deputy
Dean at Arshad Ayub Graduate Business
School (AAGBS), Universiti Teknologi MARA
(UITM).

My areas of interest are consumer behavior,
brand management, and market segmentation
and strategies
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[t 1s one of the elective courses offered to the
MBA {inal semester students@AAGBS
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COURSE LEARNING
OBJECTIVES

o1
Ability to explain
brand
architecture and
its roles in brand
management

02

Ability to organize
work within a
team towards
developing brand

strategies to build
brand equity

03
Ability to analyse
brand

performance
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SKILLS AND ABILITIES

Ability to
e Ability to Ability to
relevant lead critically
model, effectively analyze
concepts and problem
and tools : N and
contribute E
to analyse C oh esively prov1de Z
situations N6 9 team creative E
solutions. -
and member ;
support g

decisions
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COURSE ASSESSMENT

BRAND PROJECT CASE STUDY
REPORT & ANALYSIS
PRESENTATION
Group Work (20%)
Group Work (40%)
BRAND ARTICLE CASE STUDY
REVIEW ANALYSIS

Individual (10%) Individual (30%)
08
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ONLINE
APPROACHES

..... KEEPING THE SAME COURSE
LEARNING OBJECTIVES, SKILLS
SET & ASSESSMENTS
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APPROACH

CHOOSING THE ONLINE
PLATFORM

BRAND MANAGEMENT
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APPROACH

II

PREPARING & PROVIDING COURSE
LESSON PLAN

Topics, sub-topics, date, time, exercise,
materials

PREPARING & PROVIDING COURSE
ASSESSMENT DETAIL

Types of assessments, objectives,
instruction, evaluation criteria, deadline
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SAMPLE OF COURSE ASSESSMENT DETAIL

Individual Assessment: Case Study Analysis (30%)

-Students are given THREE (3) days to submit their answers to the
Instructor

-The purpose of this assignment is to measure the scudent’s ability to
critically analyze problems and provide creative solutions (PLOG.2a).
-Submission (in Word Doc.) can be made through an online platform.
determined by the instructor.

-The Turnitin Similarity Index must be below 30%

-Evaluation: RUBRICS (LOG6.2a)
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APPROACH

PREPARING AND SHARING
INNOVATIVE LEARNING MATERIALS
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APPROACH

Online Interaction!
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BRAND MANAGEMENT

S7Z7 SAHAK@2021






S O‘F'ﬂ‘ EHTU,‘?;%,??

ATFTYTY 3o AR TIRS BLLLITYA "'\ M FRASE Al s Ag Human

IMM WEBINAR

2021 @LIVE M
FROM JAKARTA
ENTREPRENEURIAL
=B MARKETING:

. THE OMNI

ol T
Grauate
I:|'|.r'-:"l,".l '-.:lll' 1

& Founder of Asia Marketing Federation

HERM’AWAN‘ KARTAJAYA . i"
Founder & Chairman of MarkPlus, Inc A d f ¥
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[
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= | earning S
Learn about The OMNI House. The Integration of Creativity & Fﬂr St d t
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Productivity, Innovation, Entrepreneurship, Professionalism and
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Leadership to keep ahead of the Competition!
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10:00am - 11:00am
IO Dean of the Faculty of Business

Curtin University Malaysia
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e M-S, M- Dr. Nur Aira Abd Rahim * Why is the principle of storytelling appealing to

vk P e e ek e n : ;
o iy il FACuty OF BOUCENOnG Shutat marketers and consumers?

ALL ARE INVITED
RSVP for link at
https://forms. gle/KtrG256IWyEDRS

Prr TR | Pl ity A e wadic v rack N v A : .
iy 4 i { * What makes your advertising an interesting MSNE or Scan QR Code
story?
* Common myths and archetypes in advertising
storytelling In partnership with:

* Success stories and failures
* Extended challenges of storytelling going digital
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'HUMAN TOUCH"
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BRAND MANAGEMENT
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ASSOC. PROF. DR. SITI ZALEHA SAHAK

Deputy Dean (Academic)

Arshad Ayub Graduate Business School (AAGBS)
Universiti Teknologi MARA (UiTM)

40450 Shah Alam

MALAYSIA

EMAIL

siitiza344@uitm.edu.my
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